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i : 33.4% or 660,757 of WPB DMA Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
U or ® Typical Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 53.5 years old (.2% older

media that connects than average) and have a $114,777 (2.4% higher than average) annual household income.

@ Percent of Market: Adults 18 or older *‘ Gender of Target vs. Market: Adults 18 or older | Ethnicity of Target vs. Market:

White
62.9%

Black/African 0%
American A
= who Listened to HUBBARD
3 3 .4% RADIQ in the past 7 days Asian I 1%
48.4%
= Remainder of WPB DMA Othar Ii 1.9%
53.2 53.6 epanic %
Total Persons: 957,009 1,018,754 ;
1,315,006 Men Men Women Women “ who Listened to HUBBARD RADIO in the past 7days WP
& A Age:
Age Cell Demographics of Target vs. Market: W= HHI of Target vs. Market:

Adults 18 or older

. = who Listmo HBEARD RADIO in the past 7 days uWPB <S35KHHI g
$35K-$50K HHI
$50K-$75K HHI

$75K-$100K HHI
$100K-$150K HHI
$150K-$250K HHI

$250K+ HHI

9.4%
8.1% 8.1%
5.9% e 0:f% sl
ﬂ i

18-20 21-24 25-29 30-34 35-39 45-49 55-59 65-69 70+

® who Listened to HUBBARD RADIO in the past 7 days mWPB

wes DMA Scarborough R2 2026: Aug25-Jul26 Qual Intab 846
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Avg HHI: | | $112,003
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12.8% or 252,837 of WPB DMA Adults 18 or older Listened to WEAT-FM in the past 7 days.
Typical Adults 18 or older who Listened to WEAT-FM in the past 7 days are 56.8 years old (6.3% older than
average) and have a $121,151 (8.1% higher than average) annual household income.
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6.7% or 131,516 of WPB DMA Adults 18 or older Listened to WIRK-FM in the past 7 days.
Typical Adults 18 or older who Listened to WIRK-FM in the past 7 days are 51.1 years old (4.3% younger than
average) and have a $120,384 (7.4% higher than average) annual household income.
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7.7% or 151,971 of WPB DMA Adults 18 or older Listened to WMBX-FM in the past 7 days.
Typical Adults 18 or older who Listened to WMBX-FM in the past 7 days are 46.4 years old (13.% younger
than average) and have a $99,081 (11.6% lower than average) annual household income.
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(Radio Stations: WRMF-FM)

13.6% or 267,735 of WPB DMA Adults 18 or older Listened to WRMF-FM in the past 7 days.
Typical Adults 18 or older who Listened to WRMF-FM in the past 7 days are 51.6 years old (3.3% younger
than average) and have a $116,842 (4.2% higher than average) annual household income.
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@ - 33.4% or 660,757 of WPB DMA Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
HUbbord o Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 5.1% less likely to be a college
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media that connects parent of 1 or more children under 18.
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12.8% or 252,837 of WPB DMA Adults 18 or older Listened to WEAT-FM in the past 7 days.

Adults 18 or older who Listened to WEAT-FM in the past 7 days are 5.8% less likely to be a college
graduate, 26.2% more likely to work full-time, 15.9% more likely to be married, 5.2% more likely to be a
parent of 1 or more children under 18.
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6.7% or 131,516 of WPB DMA Adults 18 or older Listened to WIRK-FM in the past 7 days.
Adults 18 or older who Listened to WIRK-FM in the past 7 days are 6.% more likely to be a college
graduate, 14.% more likely to work full-time, 17.2% more likely to be married, 17.8% more likely to be a

parent of 1 or more children under 18.

. . A
*\%, Education Levels: Adults 18 or older Employment: Adults 18 or older ‘ b )Maﬂtal Status: Adults 18 or older
Some High School or Less (not graduate) -1-23:"% Employed Full-Time or Part-Time Single, Never Married
High School Graduate (12th grade or 32.4% ; 48.6% . 59.2%
GeD) 33.2% Famplers - w33 hoom ov o) Mecsied
Some College Credit (no degree) Employed Part-Time (less than 35 hours) &%‘ Legally Separated I :'m
o ol of
Associate’s Degree (AA, AS, etc.) ;9’, : White Collar Divorced ﬁ?‘
o 0
College Graduate (4 year college) ] Blue Collar Widowed . ::.2:
Postgraduate Degree Work From Home (most of the time or always) g LGBTQ+ (net) - ;z;
who Listened to WIRK-FM in the past 7 days = WPB who Listened to WIRK-FM in the past 7 days =WPB who Listened to WIRK-FM in the past 7 days mWPB

Top-20 Occupations: Adults 18 or older Entrepreneurs/Government Workers § 1] 'M ' Stage in Life: Adults 18 or older
27.1% 8.2% 7.6% 8.3%
6.2% .
e Parent of 1 or more Children under 18 21.9%
o 26% . . I
; : . Working Mothers B 57 12.7%
10.9% Small Busi Owner Self-Employ Go Workers 1.8%
o 4% 75% Sk Parent of 1 or more Children Under Age 2 - 3 29,
5.9% 8
4 4.1%4.2% 2.0% %, = 4.8% 5.2%
& o e A% 27% 29%7% | 25% 2.2% 2.0% % e Parent of 1 or more Children 2-5 3.4%
- ‘ | 0 i 0.9% 1.3% 1.1% 0% 1.1%.0% % 0.790.6% 1.1%0.6% Age
. 11 HE ' mm om0l T e omae o ki
& & & & & & & <& 5 & & Parent of 1 or more Children Age 6-11 .
& & @5‘& é,v# o ‘,‘»“f dﬁ' @f& ‘;,f v&&,o ‘,s‘& o #pf 4"“‘ R 6&}&5‘ ébf &4"’5 4,&" &Q,v‘* I 10.5%
s“p & s 'é"“ & ‘r&‘ <& ¢.‘§ & & & ‘dP & * qﬁ* ‘b"“& & Parent of 1 or more Children Age 12 - 17 - 17.6%
p\f bqf & & (ng & &&" & o 0@&"’ & & f“’ 5,&“5 y»“’ s & 10.8%
& 2 o & * S < 3 & Parent of 1 Children in Coll S 5.4%
jﬁ‘ ' @\,‘dy g"‘;‘ @.;?b ;;"p & I eafb’ ,‘ob y & & f‘é\? 3@\4“# & arent or more Children in College e
f « @_“p QF'&F Q,gi’w Grandparent of 1 or more Children under 18 _ '26229’%2%
& & & ’
who Listened to WIRK-FM in the past 7 days uWPB 1 who Listened to WIRK-FM in the past 7 days = WPB

R. 5 -, I
All vagf:ssund HBIAI 5%’? Mndefing%%%;?%zorl{ggﬂzgi {f?ligaﬂﬂy P l%lgéjiﬁ}:’%gar Connecigs,uﬂ’&,}ltﬂ Pights resen%gg

(Radio Stations: WIRK-FM)



7.7% or 151,971 of WPB DMA Adults 18 or older Listened to WMBX-FM in the past 7 days.

Adults 18 or older who Listened to WMBX-FM in the past 7 days are 20.3% less likely to be a college
graduate, 29.% more likely to work full-time, 16.9% less likely to be married, 8.5% more likely to be a
parent of 1 or more children under 18.
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13.6% or 267,735 of WPB DMA Adults 18 or older Listened to WRMF-FM in the past 7 days.

Adults 18 or older who Listened to WRMF-FM in the past 7 days are 17.8% less likely to be a college
graduate, 18.3% more likely to work full-time, 3.4% more likely to be married, 69.2% more likely to be a
parent of 1 or more children under 18.
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(Radio Stations: WRMF-FM)
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Parent of 1 or more Children Age 12 - 17

Parent of 1 or more Children in College

Grandparent of 1 or more Children under 18

who Listened to WRMF-FM in the past 7 days

31.4%



o) 33.4% or 660,757 of WPB DMA Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
U or [ Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are .5% less likely to own their
@ home, 2.6% more likely to own a lower valued home, 5.9% less likely to have a single-family home, 5.6%

media that connects more likely to have a dog.

m Own/Rent/Other:Adults 18 or olden m%m Type of Home:Adults 18 or older € {® Pets in Home:Adults 18 or older

Single Family House (unattached)

Own a Dog

13.2%
Townhouse or attached Home '

11.3%
. 8.1%
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ondominium I Sl Own a Cat
6.7% 6.9% 87% 7.9% %
Apartment 1
156,
Rent Other Own Second Home bile Haiia o " d i 5.2% Own other type of Pet
or Real Estate
Property Home 5.8%
» who Listened to HUBBARD RADIO in the past 7 days uWPB » who Listened to HUBBARD RADIO in the past 7 days =wWPB » who Listened to HUBBARD RADIO in the past 7 days =WPB
-~ |
(24l Value of Owned Home: Adults 18 or older @Home Loans: Adults 18 or older

A Value of Owned Home:
who Listened to HUBBARD RADIO in the past 7 days

wes $566,043
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SUNN 4 12.8% or 252,837 of WPI_3 DMA Adults 18 or qlder Listened to WEAT-FM in the past 7 days. .

Y \ Adults 18 or older who Listened to WEAT-FM in the past 7 days are 3.6% more likely to own their home,

m“ 2.4% more likely to own a higher valued home, 3.4% less likely to have a single-family home, 12.7% more
il likely to have a dog.

m Own/Rent/Other:Adults 18 or olden mﬁm Type of Home:Adults 18 or older‘&'Pets in Home:Adults 18 or older

Single Family House (unattached)

16.4%
Townhouse or attached Home
11.3%

Own a Dog

Condominium 8.1% o C
0.0% 'wn a Cat
Apartment
Rent Other Own Second Home Lille Horme of fi d ; Own other type of Pet
or Real Estate Home
Property
» who Listened to WEAT-FM in the past 7 days uWPB = who Listened to WEAT-FMin the past 7 days "WPB = who Listened to WEAT-FMin the past 7 days "WPB
_~
(24l Value of Owned Home: Adults 18 or older @Home Loans: Adults 18 or older

A Value of Owned Home:
who Listened to WEAT-FMin the past 7 days

wrB 5566,043

<$150K $150K-5200K $200K-$250K $250K-$300K $300K-$350K $350K-5500K $500K-$750K  $750K-$1M S1m+ ‘me Refinanced
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. Mortgage Home Loan/Home Home/Property
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6.7% or 131,516 of WPB DMA Adults 18 or older Listened to WIRK-FM in the past 7 days.
Adults 18 or older who Listened to WIRK-FM in the past 7 days are .6% less likely to own their home, 4.1%

more likely to own a lower valued home, 4.5% less likely to have a single-family home, 19.9% more likely
to have a dog.

m Own/Rent/Other:Adults 18 or olden MEM Type of Home:Adults 18 or older‘&'Pets in Home:Adults 18 or older

Single Family House (unattached)

11.7%
Townhouse or attached Home .

Own a Dog
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11.0% i
—
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8.4% goy 100% 79y ?
s P 0 PO R
Other Own Second Home Lille Horme of § d hg,u% Own other type of Pet
or Real Estate
Property Home 5.8%
= who Listened to WIRK-FM in the past 7 days mWPB » who Listened to WIRK-FM in the past 7 days uWPB = who Listened to WIRK-FM in the past 7 days "WPB
_—
(24l Value of Owned Home: Adults 18 or older @Home Loans: Adults 18 or older

A Value of Owned Home:
who Listened to WIRK-FM in the past 7 days

wrg $566,043
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m
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7.7% or 151,971 of WPB DMA Adults 18 or older Listened to WMBX-FM in the past 7 days.
Adults 18 or older who Listened to WMBX-FM in the past 7 days are 13.6% less likely to own their home,
3.1% more likely to own a higher valued home, 2.6% less likely to have a single-family home, 22.2% less

likely to have a dog.

m Own/Rent/Other:Adults 18 or olden MEM Type of Home:Adults 18 or older‘&'Pets in Home:Adults 18 or older

Single Family House (unattached)

11.8%
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0.0% 'wn a Cat
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e o e
Rent Other Own Second Home bile Home or r 4 H_S% Own other type of Pet
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Propary Home 5.8%
= who Listened to WMBX-FM in the past 7 days EWPB = who Listened to WMBX-FM in the past 7 days mWPB # who Listened to WMBX-FMin the past 7 days =WPB
_—
(24l Value of Owned Home: Adults 18 or older @Home Loans: Adults 18 or older
Al Value of Owned Home:
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ura 18.5%

9.1%

oL e 15,50 1
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13.6% or 267,735 of WPB DMA Adults 18 or older Listened to WRMF-FM in the past 7 days.
9 7 9 wrmf Adults 18 or older who Listened to WRMF-FM in the past 7 days are 1.8% more likely to own their home,
o 7.8% more likely to own a lower valued home, 12.6% less likely to have a single-family home, 15.7% more

20007s,10's & tOday likely to have a dog.

m Own/Rent/Other:Adults 18 or olden m%m Type of Home:Adults 18 or older‘&'Pets in Home:Adults 18 or older
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Apartment

Own a Dog

%
Rent Other Own Second Home bile Haiia o " d ’ 8.0% Own other type of Pet
or Real Estate
Property Home 5.8%
wwho Listened to WRMF-FM in the past 7 days mWPB = who Listened to WRMF-FMin the past 7 days WPE = who Listened to WRMF-FM in the past 7 days =WPB
-~ L
(24l Value of Owned Home: Adults 18 or older @Home Loans: Adults 18 or older

A Value of Owned Home:
who Listened to WRMF-FMin the past 7 days

wrB 5566,043
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|

* 2.9% .
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media that connects less likely to fly domestic past yr.

[} 33.4% or 660,757 of WPB DMA Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
HUbbord L Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 1.5% less likely to look up D-I-Y

advice online, 6.7% more likely to always vote in local elections, 6.8% more likely to belong to a gym, 1.7%

Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older

Political Activity: Adults 18 or older

36.8% :5126.4%

Registered to Vote /lean  Republican /Lean / None
(In District of of These

90.9%

Prwatadet viesions: Aluays
Preside | Elections: i E
.
Ol R B o O o 0 |
ide Elections: s—

Health Redpes/  Restaurant medical Home/ u;mlr Religion /  Job Search / vmooiu Homework  Career Education  Genealogy Em-wk Phowgraphy Pamnting/ Unlunw'l

[ /s o
e R e i T o B = o ol B T Local Flectons:Abweys
FaceTime, fication, etc)
g “:;m;;' Local Elections: Sometimes 36.3%
® who Listened to HUBBARD RADIO in the past 7 days mWPB = who Listened to HUBBARD RADIO in the past 7 days =WPB

(S
@mTop-BO past 12-months Active Lifestyle Activites: Adults 18 or older

53.1%
II

15.6%

Grling-  Ganlening  Lawncare  swimming  Bicyding unnmn-. Fishing Boating  Belongto  logging-  Bowling  Groupfitmess  Sewing- sasketball Yoga-piates  camping
Outdoor  (Flowersor fork Health Cubor  Running Class Craits
Cooking  Vegetables) Gym

® who Listened to HUBBARD RADIO in the past 7 days
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\N Past 12-months Domestic Airline Trips: Adults 18 or older
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S NN 12.8% or 252,837 of WPB DMA Adults 18 or older Listened to WEAT-FM in the past 7 days.
U Adults 18 or older who Listened to WEAT-FM in the past 7 days are 14.% less likely to look up D-I-Y advice

m online, 6.1% more likely to always vote in local elections, 21.3% more likely to belong to a gym, 7.4% less
likely to fly domestic past yr.

_gTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
36.8% 26.4%
Registered to Vote /lean  Republican /Lean / None
= (In District of of These
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Iﬂﬂ -ﬂuJ”MM'E
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Information .::I! ::.::‘m::::u ndvice /v;::m ";:::L‘ Information v spirituaity classes cv:n:';;m- Development I:::::l mite sl;'l':l”ﬂ"- iy advice Local Elections: Always
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«
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1.8% less likely to fly domestic past yr.

6.7% or 131,516 of WPB DMA Adults 18 or older Listened to WIRK-FM in the past 7 days.
Adults 18 or older who Listened to WIRK-FM in the past 7 days are 12.3% more likely to look up D-I-Y
advice online, 22.9% more likely to always vote in local elections, 21.5% more likely to belong to a gym,

-Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

Political Activity: Adults 18 or older
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36.8% 26.4%
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likely to fly domestic past yr.

7.7% or 151,971 of WPB DMA Adults 18 or older Listened to WMBX-FM in the past 7 days.
Adults 18 or older who Listened to WMBX-FM in the past 7 days are 2.% more likely to look up D-I-Y advice
online, 6.4% more likely to always vote in local elections, 18.4% more likely to belong to a gym, .2% less

Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older

al Activi Adults 18 or older

36.8% 136.8% 26.4%
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Lo (In District of of These
eox Presidential Elections: Always
H.hh e =
. Sttewid Eections: s
T B el T D 0 A s | e e
Health Redpes/ Restaumnt Home/ Apparel /. Religion/  Job Search/ Take Online  Homework Career Education  Genealogy E'ﬂwﬂk Photography Parenting/ Online DW"
Information .::I! rhmig wemtn/  adkce /v&-:::an infoemation v spirtuaity shne | Hosstrim oemmat e i sr;nap:;.’ Famity Advice Local Elections: Always
ratme, Aepteais, o) Local Elections: Sometimes [
= who Listened to WMBX-FM in the past 7 days m'WPB u who Listened to WMBX-FM in the past 7 days =WPB
(S

@mTop-BO past 12-months Active Lifestyle Activites: Adults 18 or older ‘N Past 12-months Domestic Airline Trips: Adults 18 or older
1trip 16.9%

16.9%

: 18.2%
2trips 14.3%

y ) 10.6%
3trips PR 7.6%
aries S — .5

[34.1%)
59 s io.5%
Flew Domestic past year:
10+ Wips m 6.2% Avg. # Domestic Flights:
' i.iniﬂhﬂhhhj B o o e i
R am -
CHIB

Griing-  Ganlening  lawnCare  Swimming  Bicyding vnlm.rl Fishing Belang to Bowling nmnpnnm Basketball Yoga-Pilates Camping Adult Hiking-  Camgiwerof Followa Competitve  Football Teanis Hunting softball-  Organized Snow Skiing-
Outdoor  (Flowersor Health Club or nunni-g Continuing  Backpacking Aging Parent Weight Loss Video Gaming Baseball  RoadRace Snewboarding
Cooking  Vegetables| Gym Education orRelative  Progmm 5%,
‘Marathon,
= who Listened to WMBX-FM in the past 7 days = WPB el

weB DMA Scarborough R2 2026: Aug25-Jul26 Qual intab 185
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

(Radio Stations: WMBX-FM)



979 wrmf

2000's,10’s & today

likely to fly domestic past yr.

13.6% or 267,735 of WPB DMA Adults 18 or older Listened to WRMF-FM in the past 7 days.
Adults 18 or older who Listened to WRMF-FM in the past 7 days are 6.1% less likely to look up D-I-Y advice
online, 12.6% more likely to always vote in local elections, 2.4% more likely to belong to a gym,

1.% more

Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older
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Hubbard:

media that connects

Past 30-days QSR Users: Adults 18 or older
e |
'

1time

2times

3 times

4 times

5 times
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=who Listened to HUBBARD RADIO in the past 7 days

6-9times

10 times or more

BWPB

Avg. Monthly QSR Meals:

Total Monthly QSR Users:
87.6% 79.5%

16.3% more likely to smoke cigarettes.

33.4% or 660,757 of WPB DMA Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 10.2% more likely to use QSRs
past mo., 4.3% more likely to use Sit-Down Restaurants past mo., 4.7% more likely to use Casinos past yr.,

1time
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HWPB
-Down Restaurant Meals:

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
€
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Past 30-days QSR Users: Adults 18 or older
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= who Listened to WEAT-FM in the past 7 days

Total Monthly QSR Users:
86.8%
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Avg. Monthly QSR Meals:
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12.8% or 252,837 of WPB DMA Adults 18 or older Listened to WEAT-FM in the past 7 days.
Adults 18 or older who Listened to WEAT-FM in the past 7 days are 9.3% more likely to use QSRs past mo.,
5.3% more likely to use Sit-Down Restaurants past mo., 25.8% more likely to use Casinos past yr., 28.5%

more likely to smoke cigarettes.
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Uauor

5.3%
5.0%

Any Type of Beer

Wine

Imported Beer
Domestic Light Beer
Domestic Regular Beer
Microbrew / Craft Beer
® who Listened to WEAT-FM in the past 7 days =WPB

DMA Scarborough R2 2026: Aug25-Jul26 Qual intab
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Table Games (Craps, Poker, etc.)

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a

Chinese mian  Mesian Steskhouse Coffee mw upscale -alr seatood
Mouse/  murgers
:m.msmu

lullq'

= who Listened to WEAT-FM in the past 7 days WPB

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha Listened to WEAT-FMin the past 7 days  [SOSSANNININN  23.5%

{0 422,952 21.4%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines  perer

22.2%

227,298 11.5%

196,196

Bar / Nightclub
Stage Show / Concert

Sports Betting

Spa

i

Other Gambling

10.4%
M Casinos visited past 12

Yes

Used Past 30-days: Adults 18 or older

= who Listened to WEAT-FM in the past 7 days = WPB
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Past 30-days QSR Users: Adults 18 or older

'.||{

1time

11.8%
10.0%

2times

3 times

4 times

= who Listened to WIRK-FM in the past 7 days

5 times

6-9times

10 times or more
BwpB

Total Monthly QSR Users: Avg. Monthly QSR Meals:
84.8%

79.5%

e HE ¢ EEE
0.004

likely to smoke cigarettes.

6.7% or 131,516 of WPB DMA Adults 18 or older Listened to WIRK-FM in the past 7 days.
Adults 18 or older who Listened to WIRK-FM in the past 7 days are 6.8% more likely to use QSRs past mo.,
2.8% less likely to use Sit-Down Restaurants past mo., 13.7% more likely to use Casinos past yr., 58.8% more

1time

15.0%

i
suma
sume:
s
10times or more

m who Listened to WIRK-FM in the past 7 days
hly Sit-Down R
70.1%

BWPB
Users:  Avg. Monthly Sit-Down Restaurant Meals:

Total M

72.1%

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Light Beer
Domestic Regular Beer

Microbrew / Craft Beer

"WPB

w who Listened to WIRK-FM in the past 7 days

DMA Scarborough R2 2026: Aug25-Jul26 Qual intab

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Chisese P mafan  Mesian Steskhouse Colfee  Wings/ Upsaile Bagel/  Seafeod
nouse | Burgers / Donut/
Coffee Bar Sparts Bar Bakery
# who Listened to WIRK-FM in the past 7 days mWPB

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to WIRK-FM in the past 7 days [ SUGENNIIIIN 23.7%

V2N 222,952 21.4%

: Past 12 months Casino Activities: Adults 18 or older
Slot Machines

439,277
227,298 11.5%

22.2%
Upscale Restaurant

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Stage Show / Concert 31.5%

Sports Betting
Spa

Other Gambling

2.1%
el 2.4%

Casinos visited past 12 ith

Used Past 30-days: Adults 18 or older

Yes
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i whao Listened to WIRK-FM in the past 7 days



Past 30-days QSR Users: Adults 18 or older

|

1time

2times

11.8%
10.0%

# who Listened to WMBX-FM in the past 7 days mwrs

Total Aggf;tgiily QSR Users: Avg. Monthly QSR Meals:

3 times

4 times

5 times

6-9times

10 times or more

79.5%

less likely to smoke cigarettes.

7.7% or 151,971 of WPB DMA Adults 18 or older Listened to WMBX-FM in the past 7 days.
Adults 18 or older who Listened to WMBX-FM in the past 7 days are 19.8% more likely to use QSRs past
mo., 3.3% more likely to use Sit-Down Restaurants past mo., 7.4% less likely to use Casinos past yr., 33.%

1time

15.0%

2 times

3 times

4 times

5 times

6-9times

10times or more

 who Listened to WMBX-FM in the past 7 days mWPB

hly Sit-Down R Users:  Avg. Monthly Sit-Down Restaurant Meals:
74.5% 72.1%

Total M

Drank Past 30-days: Adults 18 or older

Liquor

Domestic Light Beer

834,786 42.3%
Any Type of Beer
Wine
Imparted Beer Py 27.9% |

Domestic Regular Beer gy 23.8% - v
Microbrew / Craft Beer 3%5 0% i
= who Listened to WMBX-FM in the past 7 days =WPB

DMA Scarborough R2 2026: Aug25-Jul26 Qual intab

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
€

(Sit-Down Restaurants Used Past 30-days)

Chinese  piema Mezican Steskhouse Coffee  Wings/ Upscale Bagel/  Seafeod
nouse | Burgers / Donut/
Coffee Bar Sparts Bar Bakery

mkan

= who Listened to WMEX-FM in the past 7 days EWPB

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to WMBX-FM in the past 7 days 30.7%

V2N 222,952 21.4%

: Past 12 months Casino Activities: Adults 18 or older

Slot Machines

439,277 22.2%
Upscale Rasaurat
Tabde Garme (raps, Poker i)
Bari/ Mahttchuh
Stage Show / Concert 8 31.5%
Sports Betting n;,l,s 7%
spa 1.2%
Other Gambling zﬁi,z% Casinos visited past 12

Used Past 30-days: Adults 18 or older
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2000’s, 10’s & today

Past 30-days QSR Users: Adults 18 or older

‘.||[

1time

2times

3 times

10.0%

® who Listened to WRMF-FM in the past 7 days

Total Monthly QSR Users:

4 times

5 times

6-9times

10 times or more

uWPB

Avg. Monthly QSR Meals:

e e - B

likely to smoke cigarettes.

13.6% or 267,735 of WPB DMA Adults 18 or older Listened to WRMF-FM in the past 7 days.
Adults 18 or older who Listened to WRMF-FM in the past 7 days are 8.7% more likely to use QSRs past mo.,
4.8% more likely to use Sit-Down Restaurants past mo., 1.9% more likely to use Casinos past yr., 71.7% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time 15.0%

2 times

14 5%

3 times 11.1%

4 times 10.5%

5 times

6-9times

8.6%

10times or more

® who Listened to WRMF-FM in the past 7 days

hly Sit-Down Ry Users:  Avg. Monthly Sit-Down R ant Meals:
75.6% 72.1%

EWPB
Total M

Drank Past 30-days: Adults 18 or older
Uauor

Any Type of Beer
Wine
Imported Beer

Domestic Light Beer

474,609

23.8%

Domestic Regular Beer 469,471
162, 7%

Microbrew / Craft Beer YT 5.0%

# who Listened to WRMF-FM in the past 7 days =weB
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

mian  Mesian Steskhouse Coffee mw umals o seatood
House/  Burgers
cm.msmu
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lullq'

= who Listened to WRMF-FM in the past 7 days WPB

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
Pe———— T

V2N 222,952 21.4%

Past 12 months Casino Activities: Adults 18 or older

e e e, ok ) |

Bar / Nightclub
Stage Show / Concert 31.5%
Sports Betting

Spa

Other Gambling Casinos visited past 12

Used Past 30-days: Adults 18 or older

/ Cannabis

Yes
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33.4% or 660,757 of WPB DMA Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 3.8% less likely to have a 401K,
16.4% less likely to have an Auto Loan, 1.4% less likely to Invest/Trade Stocks Online, 4.% less likely to pay

with their Debit Card.

ﬁ Investments Owned: Adults 18 or older
e ¢ )

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)
Second Home or Real Estate Property

529 Plan / College Savings Plan

¥ who Listened to HUBBARD RADIO in the past 7 days

672,665 34.0%
591,480 29.9%
3 17.2%
336,600 17.0%
2 19.4%
308,663 15.6%
6 11.7%
219,435 11.1%
8%
210,560 10.7%
5 8.7%
156,423 7.9%

1.7%
5.3%

EWPB

Financial Services Has and/or Uses: Adults 18 or older

16.6%

S AG% 37% 24w 2a% 23%

13.4%)

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Personal Loan Studentloan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit {CDs) Home  Improvement
Account Mortgage Loan or Home
Equity Loan
= who Listened to HUBBARD RADIO in the past 7 days =WPB

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

Accountant

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

Estate Planning

Real Estate Agent

Funeral pre-planning

= who Listened to HUBBARD RADIO in the past 7 days
Scarborough R2 2026: Aug25-Jul26

DMA

362,021

18.3%

o
75,256 3.8%

3.5%
7160 3.6%

15%
1.6%

(*Past 12 Months)

mWPB

Qual Intab 846

T Past 3-Months Payment Methods Used: Adults 18 or older

sa% 60% g 50

Facebook  Samsung Pay
Messenger

Discover  Square Cash

Venmo Apple Pay

DebitCard  MasterCard Cash App American  Google Pay  Store Credit
Express card

® who Listened to HUBBARD RADIO in the past 7 days mWPB
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Debit

12.8% or 252,837 of WPB DMA Adults 18 or older Listened to WEAT-FM in the past 7 days.
Adults 18 or older who Listened to WEAT-FM in the past 7 days are 14.2% less likely to have a 401K, .9% more
likely to have an Auto Loan, 19.7% less likely to Invest/Trade Stocks Online, .7% more likely to pay with their

Card.

Investments Owned: Adults 18 or older

ﬂ*ﬁﬂ

14.4%
336,600 17.0%

20.0%
308,663 15.6%
5 12.5%
219,435 11.1%

11.3%
10.7%

9.0%

T
8.9%
5.3%

B who Listened to WEAT-FM in the past 7 days

Stocks or Stock Options
Mutual Funds

Money Market Funds
Bonds

Other (Crypto / NFTs / Metals, etc.)

210,560

Second Home or Real Estate Property

529 Plan / College Savings Plan

NWPB

Financial Services Has and/or Uses: Adults 18 or older

2.1% 4.6%

) m 16% 24% 3.2% 23%

h B . R
Certificates of Personal Loan Studentloan Refinanced Home

Deposit {CDs) Home  Improvement

Mortgage Loan of Home

Equity Loan

Savings Credit Card
Account

Checking  Debit or ATM
Account card

Online
Banking

Money
Market
Account

Banking

= who Listened to WEAT-FM in the past 7 days = WPB

Professional Services Used*: Adults 18 or older

Tax Preparation Service

362,021 18.3%

Financial Planner

Accountant

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online) 11.4%

4.6%

Estate Planning Sk

4.2%
ool 3.6%

0%
1.6%

m who Listened to WEAT-FMin the past 7 days

Real Estate Agent

(*Past 12 Months)

Funeral pre-planning

= WPB
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T Past 3-Months Payment Methods Used: Adults 18 or older

B 2.4% 3:6%
e ..o
Facebook  Samsung Pay
Messenger

Discover

Zelle DebitCard  MasterCard Venmo Apple Pay

Paypal

Cash App American
Express

® who Listened to WEAT-FM in the past 7 days

Google Pay  Store Credit
Card

Square Cash

u'WPB

(Radio Stations: WEAT-FM)




ﬁ Investments Owned: Adults 18 or older
e ¢ )

)

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)

24.2%
0%
17.5%
308,663 15.6%
16.6%
11.1%
5.8%

10.7%

6.7% or 131,516 of WPB DMA Adults 18 or older Listened to WIRK-FM in the past 7 days.
Adults 18 or older who Listened to WIRK-FM in the past 7 days are 12.8% more likely to have a 401K, 21.4%
less likely to have an Auto Loan, 43.9% more likely to Invest/Trade Stocks Online, 1.7% more likely to pay with

their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

05y 24%
] i BT ki TN
Certificates of Personal Loan Studentloan Refinanced

1.3% 23%

Money

Second Home or Real Estate Property .gf,:"‘”‘ Checking DitorATM  Savings  CredtCard  Online Home
Account card Account Banking Banking Paying Market  Deposit (CDs) Home  Improvement
529 Plan / College Savings Plan Es.m”" Account Mortgage u:‘:\.:; :::e
® who Listened to WIRK-FM in the past 7 days B WPB = who Listened to WIRK-FM in the past 7 days mWPB
Professional Services Used*: Adults B\ Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Financial Planner

Accountant

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)
Estate Planning

Real Estate Agent

Funeral pre-planning

= who Listened to WIRK-FM in the past 7 days
Scarborough R2 2026: Aug25-Jul26

DMA

362,021 18.3%

345,286 17.5%

305,539 15.5%

14.0%

6 6.8%
.
6.6%
3.8%
2.9%
0 3.6%
31% (*Past 12 Months)
1.6%
uWPB

18 or older

Qual Intab

20.2%

'

18.5%| 9.4% 7.6%
- el e
DebitCard  MasterCard Venmo Apple Pay Cash App American  Google Pay Store Credit  Discover  SquareCash  Facebook Samsung Pay
Express card Messenger
= who Listened to WIRK-FM in the past 7 days =WPB
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7.7% or 151,971 of WPB DMA Adults 18 or older Listened to WMBX-FM in the past 7 days.

3 Adults 18 or older who Listened to WMBX-FM in the past 7 days are 15.2% more likely to have a 401K, 19.9%
102

s less likely to have an Auto Loan, 5.2% less likely to Invest/Trade Stocks Online, 11.1% more likely to pay with
their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan 725,474 36.7%

IRA (Individual Retirement Account)
Stocks or Stock Options
Money Market Funds 9:;'5%
Bonds 9-:;’_‘1%

Other (Crypto / NFTs / Metals, etc.) 20%
2%

10.7%

. 7.4

5 f 7o g3 g
Second Home or Real Estate Property 7.9% Checking Debitor ATM  Savings  Credit Card Online Mobile Auto Loan Money  Certificates of Personal Loan Studentloan Refinanced Home
Account card Account Banking Banking Market  Deposit{CDs) Home  Improvement
- 9.4% Account Mortgage Loan or Home
529 Plan / College Savings Plan M" Eqity Loan
M who Listened to WMBX-FM in the past 7 days EWPB = who Listened to WMBX-FM in the past 7 days = WPB

Professional Serw'ces Used*' Adults 18 or older | A\Past 3-Months Payment Methods Used: Adults 18 or older

Financial Planner

Accountant
305,539 15.5%

Online Investing / Stock Trading

14.0%

.
B .~ @ O
-
B

Insurance Agent at a Local Office (not online)

Estate Planning

14.9%
6%0 - 18.5% 9.4%
: .

Real Estate Agent 3 w05 e
. 11% (*Past 12 Months) PayPal Zelle DebitCard  MasterCard Venmo ApplePay  Cash App American  GooglePay StoreCredit  Discover  SquareCash  Facebook Samsung Pay
Funeral pre-planning E L6% Express card Messenger
m who Listened to WMBX-FM in the past 7 days mWPB = who Listened to WMBX-FM in the past 7 days =WPB
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13.6% or 267,735 of WPB DMA Adults 18 or older Listened to WRMF-FM in the past 7 days.
9 ’ 9 wrmf Adults 18 or older who Listened to WRMF-FM in the past 7 days are 12.7% less likely to have a 401K, 33.%
) less likely to have an Auto Loan, 27.1% less likely to Invest/Trade Stocks Online, .2% more likely to pay with

2000's,10’s & today their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K lan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds 171.:‘;?‘

18.2%
308,663 15.6%

2 10.4%
Bands
Other (Crypto / NFTs / Metals, etc.) ":;7%

Money Market Funds

16.6% 3.8% A6% 1% ;40 3% 23%

— T R | masa PO 7o .
Second Home or Real Estate Property 7.9% Checking Debitor ATM  Savings  Credit Card Money  Certificates of Personal Loan Studentloan Refinanced Home
5 Account card Account Banking Banking i Market  Deposit{CDs) Home  Improvement
529 Plan / College Savings Plan s :,"m Abeoa Mortgage "‘:;.:"; ';:‘e
M who Listened to WRMF-FM in the past 7 days N WPB ® who Listened to WRMF-FM in the past 7 days uWPB

Professional Services Used*: Adults 18 or older | Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service s =3
£ 362,021 18.3%

Financial Planner

286 17.5%

Accountant
10.2%
14.0%
< ), 7.7%
Insurance Agent at a Local Office (not online) 8.1% ‘ .
51.1%
Estate Planning h .5%

Online Investing / Stock Trading

10.1% 9.4% g 14,

o -
s T

3.3%
Real Estate Agent = 2.6% s, E st -
. 1.4% (*Past 12 Months) VIsA PayPal Zelle Debit Card  MasterCard Venmo ApplePay  Cash App American  Google Pay StoreCredit  Discover  SquareCash  Facebook Samsung Pay
Funeral pre-planning ! 16% Express Card Messenger
m who Listened to WRMF-FM in the past 7 days u WPB ® who Listened to WRMF-FM in the past 7 days =WPB
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@ . Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an average of 3 days, 10 hours, 9 minutes
HUbbord : and 12 seconds each week with All Forms of Media.

. 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an avg. of 10 hours and 23 minutes each week
med lat hat connects listening to All Local AM/FM Radio, representing 12.7% of total time spent with all forms of Media.
EES
91.9% Avg. H:M:5/week with All Forms of Media:
Reach %: Adults 18 or older
: , 5. g
=
Sty 52.3%
‘who Listened to HUBBARD ‘WPB

RADIO in the past 7 days

® who Listened to HUBBARD RADIO in the past 7 days m'WPB
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SUNN 4 Adults 18 or older who Listened to WEAT-FM in the past 7 days spend an average of 3 days, 19 hours, 20 minutes and
Y \ 4 52 seconds each week with All Forms of Media.
10794

¥,

100.% of Adults 18 or older who Listened to WEAT-FM in the past 7 days spend an avg. of 10 hours and 53 minutes each week listening
to All Local AM/FM Radio, representing 11.9% of total time spent with all forms of Media.

EXS o

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

Sty 52.3%
‘WPB

who Listened to WEAT-FMin
the past 7 days

® who Listened to WEAT-FM in the past 7 days
Scarborough R2 2026: Aug25-Jul26 Qual Intab

WEST PALM BEACH-BOCA RATON DMA 2,542
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Adults 18 or older who Listened to WIRK-FM in the past 7 days spend an average of 3 days, 11 hours, 54 minutes and
58 seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WIRK-FM in the past 7 days spend an avg. of 12 hours and 21 minutes each week listening
to All Local AM/FM Radio, representing 14.7% of total time spent with all forms of Media.

99.8%

97.0%

Weekly Avg. H:M:5/week with All Forms of Media:
é: Adults 18 or older

Sty 52.3%
‘WPB

who Listened to WIRK-FM in
the past 7 days
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Adults 18 or older who Listened to WMBX-FM in the past 7 days spend an average of 3 days, 5 hours, 9 minutes and 12
ﬁ“ EEE seconds each week with All Forms of Media.
‘Wﬁ

100.% of Adults 18 or older who Listened to WMBX-FM in the past 7 days spend an avg. of 12 hours and 52 minutes each week listening
to All Local AM/FM Radio, representing 16.7% of total time spent with all forms of Media.

. B

Weekly
Reach %:

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

Sty 52.3%
‘WPB

who Listened to WMBX-FM in
the past 7 days

® who Listened to WMBX-FM in the past 7 days

Scarborough R2 2026: Aug25-Jul26 Qual Intab
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- Adults 18 or older who Listened to WRMF-FM in the past 7 days spend an average of 3 days, 4 hours, 36 minutes and 6
seconds each week with All Forms of Media.
979 wrmf
2000’s,10’s & today

100.% of Adults 18 or older who Listened to WRMF-FM in the past 7 days spend an avg. of 10 hours and 26 minutes each week listening
to All Local AM/FM Radio, representing 13.6% of total time spent with all forms of Media.

! 97.0%
Weekly 91.6% 91.1%
Reach %:

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older
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& Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an average of 2 days, 17 hours, 27
HUbbord 8] minutes and 19 seconds each week with All Forms of Ad-Supported Media.
i 3 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an avg. of 9 hours and 41 minutes each week
media that connects listening to Local Ad-Supported AM/FM Radio, representing 14.8% of total time spent with all forms of Ad-Supported Media.
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4 Adults 18 or older who Listened to WEAT-FM in the past 7 days spend an average of 3 days, 1 hours, 26 minutes and 41

SUNNY \ 4 seconds each week with All Forms of Ad-Supported Media.

m A 100.% of Adults 18 or older who Listened to WEAT-FM in the past 7 days spend an avg. of 9 hours and 55 minutes each week listening to
8, < Local Ad-Supported AM/FM Radio, representing 13.5% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to WIRK-FM in the past 7 days spend an average of 2 days, 18 hours, 36 minutes and
20 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to WIRK-FM in the past 7 days spend an avg. of 11 hours and 52 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 17.8% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to WMBX-FM in the past 7 days spend an average of 2 days, 12 hours, 28 minutes and
25 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to WMBX-FM in the past 7 days spend an avg. of 12 hours and 3 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 20.% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to WRMF-FM in the past 7 days spend an average of 2 days, 11 hours, 49 minutes and
44 seconds each week with All Forms of Ad-Supported Media.
9729 wrmf w

- : 100.% of Adults 18 or older who Listened to WRMF-FM in the past 7 days spend an avg. of 9 hours and 53 minutes each week listening
2000 S, 10's & tOday to Local Ad-Supported AM/FM Radio, representing 16.5% of total time spent with all forms of Ad-Supported Media.
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media that con nects for an avg. of 83.1 minutes/day. (Local Radio delivers 14.8% of Time with Ad-Supported Media.)

| Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an average of 9 hours
u or and 21 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 85. minutes/day.

| Adults 18 or older who Listened to WEAT-FM in the past 7 days spend an average of 10 hours and 29
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 13.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Listened to WIRK-FM in the past 7 days spend an average of 9 hours and 30
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
avg. of 101.7 minutes/day. (Local Radio delivers 17.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Listened to WMBX-FM in the past 7 days spend an average of 8 hours and 38
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 20.% of Time with Ad-Supported Media.)
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Top-13 All Forms of Ad-Supported Media (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older

- {Average oay)

Local AM/FM Radio
103.4

Non-Premium Cable TV
Networks
64.2

Local TV Stations
60.7

Email/Text/IM
/Zoom,etc.
({Personal &

Work)...

Search
(Google,
Bing, etc.)
315

Billboards &
Signs (Weekly
Drivers)

553
News/W

eather...

Shopp

| Amazon
Prime/I

Instagram
40.6

Amazon
Prime/IMDb/FireTV
63.2

Local AM/FM Radio
67.3
Non-Premiur

TV Netw: Email/Text/l Search

M/Zoom,etc (Google,
. (Personal Bing,
& Work)..  etc)..

New
s/W
eath

Shoppi
ng (incl.
Food/A

Billboards & Signs ey

(Weekly Drivers)
50.2

Instagr
am
26.4

Local TV Stations

929 Groce...

= who Listened to WMBX-FM in the past 7 days

(Radio Stations: WMBX-FM)

u'WPB

soefa

® Share of Everything

_al for Anything



979 wirmf

2000’s,10’s & today

avg. of 84.8 minutes/day.

| Adults 18 or older who Listened to WRMF-FM in the past 7 days spend an average of 8 hours and 32
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 16.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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@ 660,757 or 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days listen to
HUbbofd : Ad-Supported Local AM/FM Radio for an average of 83.1 minutes every day representing 45.6% of

media that connects all time spent daily with Ad-Supported Audio.
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Avg. Week A{[rﬂggio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

252,837 or 100.% of Adults 18 or older who Listened to WEAT-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 85. minutes every day representing 45.3% of all
time spent daily with Ad-Supported Audio.
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Avg. Week A{[rﬁ'ggio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

131,516 or 100.% of Adults 18 or older who Listened to WIRK-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 101.7 minutes every day representing 45.2% of all
time spent daily with Ad-Supported Audio.
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151,971 or 100.% of Adults 18 or older who Listened to WMBX-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 103.4 minutes every day representing 42.3% of all
time spent daily with Ad-Supported Audio.
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2000’s, 10's & today

267,735 or 100.% of Adults 18 or older who Listened to WRMF-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 84.8 minutes every day representing 44.2% of all

time spent daily with Ad-Supported Audio.
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i I° 660,757 or 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days listen to
U qr : Ad-Supported Local AM/FM Radio for an average of 83.1 minutes every day representing 45.6% of
media that connects all time spent daily with Ad-Supported Audio.
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Supported Local AM/FM Radio for an average of 85. minutes every day representing 45.3% of all

SUNNY 4 252,837 or 100.% of Adults 18 or older who Listened to WEAT-FM in the past 7 days listen to Ad-
\4
‘ time spent daily with Ad-Supported Audio.
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131,516 or 100.% of Adults 18 or older who Listened to WIRK-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 101.7 minutes every day representing 45.2% of all
time spent daily with Ad-Supported Audio.
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151,971 or 100.% of Adults 18 or older who Listened to WMBX-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 103.4 minutes every day representing 42.3% of all
time spent daily with Ad-Supported Audio.
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267,735 or 100.% of Adults 18 or older who Listened to WRMF-FM in the past 7 days listen to Ad-
,. wrmf Supported Local AM/FM Radio for an average of 84.8 minutes every day representing 44.2% of all

2000's,10’s & today time spent daily with Ad-Supported Audio.
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Hubbard:

media that connects

660,757 or 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Urban AC,
Country, and Pop Contemporary Hit Radio.
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252,837 or 100.% of Adults 18 or older who Listened to WEAT-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, Classic Rock,
Country, and Pop Contemporary Hit Radio.
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131,516 or 100.% of Adults 18 or older who Listened to WIRK-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Classic Rock, Pop
Contemporary Hit Radio, and Classic Hits.
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151,971 or 100.% of Adults 18 or older who Listened to WMBX-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Urban AC, Adult Contemporary, Classic Hits, Urban
Contemporary, and Pop Contemporary Hit Radio.
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267,735 or 100.% of Adults 18 or older who Listened to WRMF-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Pop
Contemporary Hit Radio, Classic Rock, and Country.
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456,945 or 69.2% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days watch
Ad-Supported Local TV Stations for an average of 90.8 minutes every day representing 27.1% of all
time spent daily with Ad-Supported Video.
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190,334 or 75.3% of Adults 18 or older who Listened to WEAT-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 101.3 minutes every day representing 26.5% of all
time spent daily with Ad-Supported Video.
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98,761 or 75.1% of Adults 18 or older who Listened to WIRK-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 82.2 minutes every day representing 27.9% of all time
spent daily with Ad-Supported Video.
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Avg. Week A{{ml’(!;ﬁco (Persons & % Reach): Adults 18 or older

96,240 or 63.3% of Adults 18 or older who Listened to WMBX-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 60.7 minutes every day representing 24.7% of all time
spent daily with Ad-Supported Video.
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2000's,10's & today spent daily with

Ad-Supported Video.

181,268 or 67.7% of Adults 18 or older who Listened to WRMF-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 90.2 minutes every day representing 32.3% of all time
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i I° 456,945 or 69.2% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days watch
U qr : Ad-Supported Local TV Stations for an average of 90.8 minutes every day representing 27.1% of all

media that connects time spent daily with Ad-Supported Video.
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SUNNY 4 190,334 or 75.3% of Adults 18 or older who Listened to WEAT-FM in the past 7 days watch Ad-
\4
/ )

Supported Local TV Stations for an average of 101.3 minutes every day representing 26.5% of all
time spent daily with Ad-Supported Video.
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98,761 or 75.1% of Adults 18 or older who Listened to WIRK-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 82.2 minutes every day representing 27.9% of all time
spent daily with Ad-Supported Video.
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96,240 or 63.3% of Adults 18 or older who Listened to WMBX-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 60.7 minutes every day representing 24.7% of all time
spent daily with Ad-Supported Video.
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181,268 or 67.7% of Adults 18 or older who Listened to WRMF-FM in the past 7 days watch Ad-
,. wrmf Supported Local TV Stations for an average of 90.2 minutes every day representing 32.3% of all time

2000's,10’s & today spent daily with Ad-Supported Video.
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Hubbard:

media that connects

| 456,945 or 69.2% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
Morning, Movies, Dramas, and Comedies.
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190,334 or 75.3% of Adults 18 or older who Listened to WEAT-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Comedies,
Movies, Local News - Morning, and Game Shows.
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| 98,761 or 75.1% of Adults 18 or older who Listened to WIRK-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
Morning, Dramas, Movies, and National/Network News.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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| 96,240 or 63.3% of Adults 18 or older who Listened to WMBX-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
Morning, Game Shows, Local News - Late, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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181,268 or 67.7% of Adults 18 or older who Listened to WRMF-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Movies, Dramas,
Local News - Morning, and Game Shows.
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Hubbard:

media that connects

| 494,151 or 74.8% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days use Ad-

Supported Social Media for an average of 168.6 minutes every day representing 28.1% of all time
spent daily with Ad-Supported Digital Media.
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suuny‘,

. A spent daily with

Ad-Supported Digital Media.

' 178,511 or 70.6% of Adults 18 or older who Listened to WEAT-FM in the past 7 days use Ad-
Supported Social Media for an average of 178.5 minutes every day representing 27.4% of all time
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| 104,588 or 79.5% of Adults 18 or older who Listened to WIRK-FM in the past 7 days use Ad-
Supported Social Media for an average of 181.5 minutes every day representing 29.7% of all time
spent daily with Ad-Supported Digital Media.
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' 113,037 or 74.4% of Adults 18 or older who Listened to WMBX-FM in the past 7 days use Ad-
Supported Social Media for an average of 196.1 minutes every day representing 31.9% of all time
spent daily with Ad-Supported Digital Media.
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2000, 10's & today

[ 209,542 or 78.3% of Adults 18 or older who Listened to WRMF-FM in the past 7 days use Ad-
Supported Social Media for an average of 162.2 minutes every day representing 29.2% of all time
spent daily with Ad-Supported Digital Media.
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Hubbard:

media that connects

[ 494,151 or 74.8% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days use Ad-
Supported Facebook for an average of 66.5 minutes every day representing 39.4% of all time spent
daily with Ad-Supported Social Media.
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| 178,511 or 70.6% of Adults 18 or older who Listened to WEAT-FM in the past 7 days use Ad-
Supported Facebook for an average of 70.4 minutes every day representing 39.4% of all time spent
daily with Ad-Supported Social Media.
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| 102,000 or 77.6% of Adults 18 or older who Listened to WIRK-FM in the past 7 days use Ad-
Supported Facebook for an average of 73.8 minutes every day representing 40.7% of all time spent
daily with Ad-Supported Social Media.
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| 103,756 or 68.3% of Adults 18 or older who Listened to WMBX-FM in the past 7 days use Ad-
Supported Facebook for an average of 70.1 minutes every day representing 35.7% of all time spent
daily with Ad-Supported Social Media.
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| 209,542 or 78.3% of Adults 18 or older who Listened to WRMF-FM in the past 7 days use Ad-
9 ,. 9 wrmf Supported Facebook for an average of 63.2 minutes every day representing 39.% of all time spent

2000's,10’s & today daily with Ad-Supported Social Media.
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Hubbard:

media that connects

494,151 or 74.8% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days use Ad-
Supported Facebook for an average of 66.5 minutes every day representing 39.4% of all time spent
daily with Ad-Supported Social Media.
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Supported Facebook for an average of 70.4 minutes every day representing 39.4% of all time spent

SUNN 178,511 or 70.6% of Adults 18 or older who Listened to WEAT-FM in the past 7 days use Ad-
Y
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102,000 or 77.6% of Adults 18 or older who Listened to WIRK-FM in the past 7 days use Ad-
Supported Facebook for an average of 73.8 minutes every day representing 40.7% of all time spent
daily with Ad-Supported Social Media.
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103,756 or 68.3% of Adults 18 or older who Listened to WMBX-FM in the past 7 days use Ad-
Supported Facebook for an average of 70.1 minutes every day representing 35.7% of all time spent

daily with Ad-Supported Social Media.
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209,542 or 78.3% of Adults 18 or older who Listened to WRMF-FM in the past 7 days use Ad-
,. wrmf Supported Facebook for an average of 63.2 minutes every day representing 39.% of all time spent

2000's,10's & today daily with Ad-Supported Social Media.
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Hubbard:

media that connects

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 43,254
Local Radio: 42,694; Social Media: 29,390; Non-Prem. Cable: 16,136; Local TV: 14,798
reaching Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days.
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| M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 17,963;
Local Radio: 16,190; Social Media: 10,906; Non-Prem. Cable: 6,855; Local TV: 6,422
reaching Adults 18 or older who Listened to WEAT-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Media: 7,996; Social Media: 5,868; Non-Prem. Cable: 3,209; Local TV: 2,944 reaching
Adults 18 or older who Listened to WIRK-FM in the past 7 days.
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| M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 9,882; Local
Radio: 9,739; Social Media: 7,074; Non-Prem. Cable: 3,602; Local TV: 3,483 reaching
Adults 18 or older who Listened to WMBX-FM in the past 7 days.
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2000's, 10's & today

M-F 6a-7p Avg. Available Impressions per 15-min. are...
Digital Media: 17,022; Social Media: 11,667; Non-Prem. Cable: 5,998; Local TV: 5,582
reaching Adults 18 or older who Listened to WRMF-FM in the past 7 days.
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Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or older

(average weel
Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

SiriusXm

Podcasts

Drug Stores

Spotify

YouTube Music

Pandora

607,204 or 91.9% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an
average of 55.4 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 50.4 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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236,447 or 93.5% of Adults 18 or older who Listened to WEAT-FM in the past 7 days spend an
average of 52.7 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 51.5 minutes/day.
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Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or older

(average weel
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Pandora

127,569 or 97.% of Adults 18 or older who Listened to WIRK-FM in the past 7 days spend an average
of 38. minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations Out-
of-Home for an average of 61.6 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or older

133,636 or 87.9% of Adults 18 or older who Listened to WMBX-FM in the past 7 days spend an
average of 55.3 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 62.7 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or older

(average weel
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245,224 or 91.6% of Adults 18 or older who Listened to WRMF-FM in the past 7 days spend an
average of 64.2 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 51.4 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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: 607,204 or 91.9% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an
U or ® average of 55.4 minutes per day driving, seeing Billboards and Signs representing 35.1% of all Time Spent

media that connects with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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52.7 minutes per day driving, seeing Billboards and Signs representing 34.5% of all Time Spent with Ad-

SUNNY 4 236,447 or 93.5% of Adults 18 or older who Listened to WEAT-FM in the past 7 days spend an average of
\;
‘ Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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127,569 or 97.% of Adults 18 or older who Listened to WIRK-FM in the past 7 days spend an average of 38.

minutes per day driving, seeing Billboards and Signs representing 26.6% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

. Out-of-Home Media: Adults 18 or older
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133,636 or 87.9% of Adults 18 or older who Listened to WMBX-FM in the past 7 days spend an average of

55.3 minutes per day driving, seeing Billboards and Signs representing 29.3% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
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245,224 or 91.6% of Adults 18 or older who Listened to WRMF-FM in the past 7 days spend an average of
A wrmf 64.2 minutes per day driving, seeing Billboards and Signs representing 37.3% of all Time Spent with Ad-

2000's,10’s & today Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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i : 607,204 or 91.9% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an
U or P4 average of 55.4 minutes per day driving an average of 32.3 miles each day and are 39.3% more likely

media that connects to use Linton Blvd than the Metro average.
Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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236,447 or 93.5% of Adults 18 or older who Listened to WEAT-FM in the past 7 days spend an
average of 52.7 minutes per day driving an average of 30.6 miles each day and are 79.5% more likely
to use Donald Ross Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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127,569 or 97.% of Adults 18 or older who Listened to WIRK-FM in the past 7 days spend an average
of 38. minutes per day driving an average of 22.1 miles each day and are 46.8% more likely to use
45th Street than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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133,636 or 87.9% of Adults 18 or older who Listened to WMBX-FM in the past 7 days spend an
average of 55.3 minutes per day driving an average of 32.2 miles each day and are 52.7% more likely
to use Port St Lucie Blvd than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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245,224 or 91.6% of Adults 18 or older who Listened to WRMF-FM in the past 7 days spend an
® wrmf average of 64.2 minutes per day driving an average of 37.4 miles each day and are 41.7% more likely

2000's, 10’s & today to use Linton Blvd than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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edia that connects

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Catalogs

Wall Street Journal (Daily)

Magazines

All Local Weekly Newspapers

USA Today (Daily)

oo

I — o "

» who Listened to HUBBARD RADIO in the past 7 days

182,449 or 27.6% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.2 minutes every day representing 30.2%
of all time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Listened to HUBBARD
RADIO in the past 7 days

WPB

Local Daily
Newspaper(s)
(Sunday)
1.4

Wall Street Journal
(Daily)
10.3

New York Times
(Daily+Sunday)
9.4

Magazines
84

USA Today (Daity)
8.0

Local Daily
Newspaper(s)
(Daity
7.8

New York Times
(Daily)
7.9

Direct Mail

Advertising

(excluding

Catalogs)
73

Local Daity
Newspaper(s)
(Sunday)
121

Wall Street Journal
(Daily)
9.7

New York Times

{Daily+Sunday)
95

USA Today (Daily)
8.4

New York
Times (Daily)

Magazines
8.4

Local Daily

Newspaper(s)
(Daily
8.1

Catalogs
3 40

(excluding

Catalogs)

7.8 7.0 All.

=WPB

m who Listened to HUBBARD RADIO in

the past 7 days

u WPB

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Catalogs

Wall Street Journal (Daily)

Magazines

All Local Weekly Newspapers

USA Today (Daily)

Books

wrB

Totof persans:

0.0%

= who Listened to HUBBARD RADIO in the past 7 days

DMA Scarborough R2 2026: Aug25-Jul26
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older

who Listened to HUBBARD
RADIO in the past 7 days

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaperis)
(Sunday)
1.4

New York Times
(Sunday)
109

New York Times
{Daily+Sunday)
9.4

USA Today (Daily)

New York Times
(Daily}
19

Local Daily

Newspaper(s)
(Daily+Sunday)
82

Local Daily
Newspaper(s) (Daily

(excluding Catalogs)
13

Local Daily
Newspaper(s)
(Sunday)
121

New York Times
(sunday)
112

Wall Street Journal (Daily)
9.7

New York Times
(Daily+Sunday)
a5

Local Daily Newspaper{s)
(Daily+Sunday)
8.7

Magazines:

USA Today (Daily)
84 8.

Local Daily Newspaper(s)
(Daily
8.1 Direct
Mail
Advertisi
ng
(excludin

g
Catalogs)
7.0

New York Times (Daily)
7.8

uWPB

Qual Intab 846

= who Listened to HUBBARD RADIO in the past 7 days

soefa.ai

= WPB

® Share of Everything
for Anything ;
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SUNNY,,
o7 2!

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Catalogs

Wall Street Journal (Daily)

All Local Weekly Newspapers
USA Today (Daily)

83,304 or 32.9% of Adults 18 or older who Listened to WEAT-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 6.6 minutes every day representing 29.9% of all time
spent daily with All forms of Print Media.

P
m

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Listened to WEAT-FMin the
past 7 days

w who Listened to WEAT-FM in the past 7 days uWPB

Wall Street Journal
(Daity)
10.0

Local Daily

New York Times
(Daity+Sunday)
83

Newspaper(s) (Sunday)

Magazines

New York
Times (Daily)
6.1

Direct Mail
Advertising
(excluding
Catalogs)
72

Local Daily

Newspaper(s)
(Daily
6.6

USA Today
(Daily)
56

Local Daity
Newspaper(s)
(Sunday)
121

Magazines
8.4

Local Daily
Newspaper(s)
USA Today (Daily) (Daily
8.4

Wall Street J i
all Street Journal 7

(Daily)
9.7

Catalogs

4.0
New York Times New York

{Daily+Sunday) Times (Daily)
95 7.8

(excluding

Catalogs)
7.0 All..

w who Listened to WEAT-FM in the pa:

st 7 days

uWPB

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av.

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Catalogs

Wall Street Journal (Daily)

Magazines

All Local Weekly Newspapers

USA Today (Daily)

Books

wrB

Totof persans:

Avg. Hours+Minutes/day with Ad-

IH'I—
P e 3
g 3.0%
B8
0.0%
= who Listened to WEAT-FM in the past 7 days
Scarborough R2 2026: Aug25-Jul26

who Listened to WEAT-FM in
the past 7 days

mWPB
Qual Intab 298

DMA
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vg. Minutes/day Spent): Adults 18 or older

Supported Print Media: Adults 18 or older

New York Times
{Sunday)
10.5

Local Daily
Newspaper(s)
(Sunday)
89

New York Times
(Daily+Sunday}
8.3

Local Daily
Newspaper(s)
(Daily+Sunday)

Direct M:

Catalogs)
7.2

New York Times
(Daily)
6.1

USA Today (Daily)
5.6

Local Daily
Newspaper(s)
(Sunday)
121

New York Times
(sunday)
112

Wall Street Journal {Daily)
9.7
Magazines:

USA Today (Daily)
84 8.

New York Times
(Daily+Sunday)

(Daily
33 81 Direct

Mail
Advertisi
ng
(excludin

Local Daily Newspaper(s)

Local Daily Newspaper{s) g
(Daily+Sunday) Catalogs)
8.7

7.0

New York Times (Daily)
7.8

= who Listened to WEAT-FM in the past 7 days

(Radio Stations: WEAT-FM)

=WPB

® Share of Everything
for Anything ;

soefa.ai



Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

All Local Weekly Newspapers
USA Today (Daily)

35,504 or 27.% of Adults 18 or older who Listened to WIRK-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.9 minutes every day representing 34.% of all time
spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Listened to WIRK-FM in the
past 7 days

mn"’m
. — v

= who Listened to WIRK-FM in the past 7 days =WPB

Local Daily
Newspaper(s)
(Sunday)
158

Wall Street Journal

(Daily)
110

Direct
Mail

Local Daily St
vertisin

Newspaper(s)
(Daity g
9.7 New York (excluding
Times (Daily) | Catalogs)
89 7.5

Local Daity
Newspaper(s)
(Sunday)
121

New York Times.
(Daity+Sunday)

Catalo
Magazines e

USA Today {Daily)
1.8 9.7 71 3s

Magazines
8.4

Local Daily

Newspaper(s)
(Daily

Wall Street J i
all Street Journal 7

(Daily)
9.7

USA Today (Daily)
8.4

Catalogs

4.0
New York Times New York

{Daily+Sunday) Times (Daily)
95 7.8

(excluding

Catalogs)
7.0 All..

u who Listened to WIRK-FM in the past 7 days

u WPB

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av:

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Catalogs

Wall Street Journal (Daily)

Magazines

All Local Weekly Newspapers

USA Today (Daily)

Books

wrB

Total persans:

Avg. Hours+Minutes/day with Ad-

= who Listened to WIRK-FM in the past 7 days

mWPB
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Supported Print Media: Adults 18 or olderm

vg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s) (Sunday)
15.8

New York Times
{sunday)
148

Local Daity
New York Times Wall Street Journal  Newspaper(s)
(Daily+Sunday) (Daity) (Daity+Sunday) Local Daily
118 11.0 10.9 Newspaper(s)
[Sunday}
121

Local Daily Newspaper(s)
(Daity
9.7

Direct Md\l

New York Times | (excluding
(Daily) Catalogs)
8.9 75

New York Times
USA Today (Daily) Magazines {Sunday)
9.7 73 1.2

Wall Street Journal {Daily)
9.7
Magazines:

USA Today (Daily)
84 8.

New York Times
(Daily+Sunday)

(Daily
33 81 Direct

Mail
Advertisi
ng
(excludin

Local Daily Newspaper(s)

Local Daily Newspaper{s) g
(Daily+Sunday) Catalogs)
8.7

7.0

New York Times (Daily)
7.8

= who Listened to WIRK-FM in the past 7 days

(Radio Stations: WIRK-FM)

= WPB

® Share of Everything
for Anything ;

soefa.ai



Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Catalogs

Wall Street Journal (Daily)

wogacine: - PRSR MR _ | 0:13 | m
P T ot e s ‘

All Local Weekly Newspapers
USA Today (Daily)

(aosco 1 ago
[ees | son

B

= who Listened to WMBX-FM in the past 7 days

40,608 or 26.7% of Adults 18 or older who Listened to WMBX-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 6.9 minutes every day representing 27.4% of all time
spent daily with All forms of Print Media.

IE!'

19.3%

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

the past 7 days

gy -
[

Local Daily
Newspaper(s)
(Sunday)
95

{excluding Catalogs)

Wall Street Journal
(Daily)
87

New York Times
(Daily+Sunday)
7.9

New York
Times (Daily)

Direct Mail
Advertising

Magazines

15

USA Today (Daily)

7.2

Local Daily
Newspaper(s) | Catalo
(Daily £
6.7 65 3.5

Local Daity
Newspaper(s)
(Sunday)
121

Magazines
8.4

Local Daily
Newspaper(s)
(Daily
Wall Street Journal =2

(Daity)
9.7

USA Today (Daily)
8.4

Catalogs

4.0
New York Times New York (excluding

{Daily+Sunday) Times (Daily) Catalogs)

95 7.8 7.0 All.

mWPB

= who Listened to WMBX-FM in the

past 7 days

mWPB

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Totof persons:

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Catalogs

Wall Street Journal (Daily)

Magazines

All Local Weekly Newspapers

USA Today (Daily)

Books

wrB

DMA
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

P BT e e

P00

= who Listened to WMBX-FM in the past 7 days

Scarborough R2 2026: Aug25-Jul26

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or olderm

the past 7 days

Local Daily
Newspaperis)
(Sunday)
9.5

New York Times
(Sunday)
9.1

‘Wall Street Joumal (Daily)
87

New York Times
(Daily+Sunday)
79

Direct Mail Adver
(excluding Catal
75

Magarines

USA Today (Daily)
73 7.2

Local Daity Newspaper(s)
(DailysSunday)
69

Local Daily

Newspape

Mew York Times [Daily) (s} (Daily
67 65

Local Daily
Newspaper(s)
(Sunday)
121

New York Times
(sunday)
112

Wall Street Journal {Daily)
9.7
Magazines:

USA Today (Daily)
84 8.

New York Times
(Daily+Sunday) Le
sl
Mail
Advertisi
ng
(excludin

Local Daily Newspaper(s)

Local Daily Newspaper{s) g
(Daily+Sunday) Catalogs)
8.7

7.0

New York Times (Daily)
7.8

mwWrB
Qual Intab

185

= who Listened to WMBX-FM in the past 7 days

(Radio Stations: WMBX-FM)

= WPB

soefa.ai

for Anything ;

® Share of Everything



979 wrmf

2000's,10's & today

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media {% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Catalogs

Wall Street Journal (Daily)

woure: PR [IIOEANY _

All Local Weekly Newspapers
USA Today (Daily)

67,494 or 25.2% of Adults 18 or older who Listened to WRMF-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.7 minutes every day representing 29.8% of all time
spent daily with All forms of Print Media.

19.3%

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

(oozso | acx
mm_
[ees | So0 i

m-.zm
305%™

= who Listened to WRMF-FM in the past 7 days

who Listened to WRMF-FMin
the past 7 days.

uWPB

’i!'"ﬁ"’"

Local Daily
Newspaper(s)
(Sunday)
10.8

New York Times
Magazines (Daity+Sunday) USA Today (Daily)
10.7 B il

Direct Mail
Advertising

(excluding
Catalogs)
73

Local Daily Local Daily
Wall Street Journal Newspaper(s) New York Newspaper(s)
{Daily) (Daily Times (Daily) (Sunday)

10.0 7.2 6.9 3. 12.1

‘Wall Street Journal

New York Times
(Daily+Sunday)

Magazines
8.4

Local Daily
Newspaper(s)
(Daily

USA Today (Daily)
8.4 81

(Daily)
9.7

Catalogs

40
New York

Times (Daily)
95 7.8

(excluding

Catalogs)
7.0 All..

= who Listened to WRMF-FM in the past 7 days

uWPB

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av.

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Catalogs

Wall Street Journal (Daily)

Magazines

All Local Weekly Newspapers

USA Today (Daily)

Books

wrB

Tota persons:

Avg. Hours+Minutes/day with Ad-

who Uistened to WRMF-FM in
the past 7 days

(5o zos | ot

= who Listened to WRMF-FM in the past 7 days mwps

Scarborough R2 2026: Aug25-Jul26

DMA
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Qual Intab 337

Supported Print Media: Adults 18 or olderm

vg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)
{Sunday)
10.8

New York Times
(Daily+Sunday) USA Today [Daily)
8.6 80 .
Local Daity
New York Times Newspaper(s)
(Sunday) [Sunday)
Bt 121
Local Daily
Newspaper(s) Local Daily
(Daily+Sunday) Newspaper(s) (Daily
77 12

New York Times New York Times
(Daily) (Sunday)
6.9 11.2

Wall Street Joarnal

Direct Mail Advertising
i 1!

Wall Street Journal {Daily)
9.7
Magazines:

USA Today (Daily)
84 8.

New York Times
(Daily+Sunday)

(Daily
33 81 Direct

Mail
Advertisi
ng
(excludin

Local Daily Newspaper(s)

Local Daily Newspaper{s) g
(Daily+Sunday) Catalogs)
8.7

New York Times (Daily)
7.8 7.0

= who Listened to WRMF-FM in the past 7 days

(Radio Stations: WRMF-FM)

=WPB

® Share of Everything
for Anything ;

soefa.ai



HUbefd E "Advertising Actions”

media that connects P18+ who Listened to HUBBARD RADIO in the past 7 days (Shopped/Visited/Bought past

3mos Due to Ads on %)

Social Media

756,258 38.3%
Websites 673,568 34.1%
Direct Mail

565,986 28.6%
Broadcast, Cable, & Sat TV

478,240 24.2%

Cable TV Networks

323,413 16.4%

Local Broadcast TV

288,956

Video Streaming Services

283,011
Local AM/FM Radio 575,067
Podcasts 195,022 9.9%
Newspapers g 9.5%
s 9.6%
Billboards 147 530 e
= P18+ who Listened to HUBBARD RADIO in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
= P18+ WEST PALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WEST PALM BEACH-BOCARATON DMA  Scarborough R2 2026: Aug25-Jul26  Qual Intab: 846 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. SO e a . al for Anything =

(Radio Stations: WEAT-FM OR Radio Stations: WFTL-AM OR Radio Stations: WIRK-FM OR Radio Stations: WIRK-FM HD3 OR Radio Stations: WMBX-FM OR Radio Stations: WRMF-FM OR Radio Stations: WRMF-FM HD4)



SUNNY", "Advertising Actions"
A

m < P18+ who Listened to WEAT-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)
Websites
Social Media
Direct Mall
Broadcast, Cable, & Sat TV
Local Broadcast TV
Cable TV Networks

Video Streaming Services 2'83,011

Local AM/FM Radio 275,067
Podcasts 195,022 9.9%
Newspapers g 9.5%
s 9.6%
Billboards 147 530 s
= P18+ who Listened to WEAT-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ WESTPALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WEST PALM BEACH-BOCARATON DMA  Scarborough R2 2026: Aug25-Jul26  Qual Intab: 298 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. SO e a . al for Anything =

(Radio Stations: WEAT-FM)



"Advertising Actions"”
P18+ who Listened to WIRK-FM in the past 7 days (Shopped/Visited/Bought past 3mos

Due to Ads on %)
Soclal Media
Websites
Broadcast, Cable, & Sat TV
Direct Mall
Cable TV Networks
Podcasts
Local Broadcast TV Ahale il
Newspapers :

186,721 9.5%

Video Streaming Services 283,011 T

Local AM/FMRadio geirrs 13.8%

Billboards GLATA 10 WEST PALM BEACH-BOCA RATON

Audio Streaming Services

188,892 9.6%
m P18+ who Listened to WIRK-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

= P18+ WEST PALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WEST PALM BEACH-BOCARATON DMA  Scarborough R2 2026: Aug25-Jul26  Qual Intab: 186 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. S O e a . al for Anything =

(Radio Stations: WIRK-FM)



4023

Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Podcasts

Video Streaming Services

Cable TV Networks

"Advertising Actions"”

P18+ who Listened to WMBX-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

756,258 38.3% |
673,568 34.1%

565,986 28.6%

478,240 24.2%
195,022 9.9%

283,011 14.3%

323,413 16.4%

Local AM/FM Radio

273,067

Audio Streaming Services

188,892

Local Broadcast TV 288,956
Billboards [ - WEST PALM BEACH-BOCA RATON
147,530 7.5%
Newspapers 186,721 550

m P18+ who Listened to WMBX-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
= P18+ WESTPALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

WEST PALM BEACH-BOCARATON DMA  Scarborough R2 2026: Aug25-Jul26  Qual Intab: 185 * Share of Everything
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979 wrmf

2000’s,10’s & today

Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Local Broadcast TV

Cable TV Networks

"Advertising Actions"”

P18+ who Listened to WRMF-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

756,258 38.3%

673,568 34.1%

565,986 28.6%

478,240 24.2%
288,956 14.6%

323,413 16.4%

Local AM/FM Radio

Video Streaming Services
Podcasts

Audio Streaming Services
Billboards

Newspapers

WEST PALM BEACH-BOCARATON DMA  Scarborough R2 2026: Aug25-Jul26  Qual Intab: 337

273,067

283,011

195,022 9.9

II:

188,892 9.6%

309 WEST PALM BEACH-BOCA RATON
147,530 7.5%

186,721 9.5%
® P18+ who Listened to WRMF-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ WEST PALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

Share of Everything

.
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. S O e a . al for Anything =

(Radio Stations: WRMF-FM)



